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Editors:
Roslyn Cameron, Southern Cross University (Australia) and
José F. Molina-Azorín, University of Alicante (Spain)
Contributions are invited to a special issue of the International Journal of Multiple Research Approaches (IJMRA)
dedicated to Mixed Methods in Business and Management Research.
Many research fields have adopted and accepted mixed methodologies, such as: Education; Evaluation; Sociology;
Health Sciences; Nursing and Psychology. In these fields, books about mixed methods are edited, studies using this
approach are published in discipline based journals (sometimes in special issues devoted to this type of research), and
literature reviews on the use and application of mixed methods research are carried out. However, the application of
mixed methods research in Business and Management has seldom been studied.
Management is a diverse field with many disciplines represented which draw upon an array of theoretical foundations
and frameworks. This range and diversity in Management research is reflected in a similar diverse range of research
approaches employed. The use of multiple theoretical foundations, the diverse scope, range and complexity and
trans-disciplinary nature of Business and Management research, all contribute to an impetus for the utilization of
mixed methods in this field. A major premise behind the use of mixed methods is that it can provide more insight and a
deeper understanding of the phenomenon being studied than a single method.
The issue will address relevant issues with regard to the use of mixed methods research in Business and Management
research, specifically when, why and how this methodological approach is adopted in these fields.
The issue would like to invite papers on epistemology in business and management domains, examples of studies
combining qualitative and quantitative approaches in Business and Management research, advantages in using a
mixed methods approach in these fields, problems and challenges in integrating various research approaches, and
theoretical and practical implications of conducting mixed methods research in business and management research.
The issue would also like to explore the experiences of those referred to by Creswell, Tashakkori, Jensen and Shapley
(2003) as the 'first generation' of faculty that master and teach mixed methods research. Submissions are encouraged
from 'first generation' business and management mixed methods researchers who are teaching mixed methods within
business and management schools and the challenges they face in introducing mixed methods into institutional- and
faculty-based mainstream research capacity-building and training.

